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General Information

Date October 23-25, 2007
Venue SECEC (No.88 Caobao Road, Shanghai)
Hosts Chinese Society of Particuology

Worldwide Exhibitions Service Co., Ltd.
Organizer Worldwide Exhibitions Service Co., Ltd.

Total China International
Net Exhibition Space 2,400 1,521 879
Exhibitors (Including Co-exhibitors) 193 131 62
Visitors (not including delegates) 3,912 3,668 244
Visitors(delegates) 640 622 18
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ﬁ Overview

& 193 exhibitors from 15 countries and areas including China, Germany, Japan, USA, France, UK, Switzerland,
Australia, Singapore, Denmark, Turkey, Canada, Malaysia, Hong Kong SAR and Taiwan region participated in
the show.

& 4,552 trade visitors from 33 countries including China, Germany, Japan, Korea, Thailand, USA, Singapore,
Iran, UK, Colombia, Malaysia, Ukraine, France, Holland, Brazil, Italy, Sri Lanka, Spain, Guatemala, Canada,

Australia, Egypt, Sweden, United Arab Emirates,
White Russia, Jordan, Indonesia, Fiji, Israel,
Pakistan, Russia, Kuwait, India, and from 28
provinces and 206 cities of China including
Hong Kong SAR and Taiwan region have
visited the show.

& Visitor distribution by area:

94%

8l Highlights

& IPB 2007 was the only trade fair involved in powder & bulk industry in Shanghai sponsored by Chinese
Society of Particuology, which ranks among the top specialized institutes of China. Moreover, it was the
highest-standard event among the analogues in China.

& Besides the consistent characteristic of high-quality technology seminars, new highlights emerged one after
another: National Powder Industry Technology Conference, International Bulk Handling & Pneumatic
Conveying Technology Forum, etc.

& IPB 2007 has indeed achieved the conception of client-oriented while with the help of the organizers, a great
deal of trade visitors (specializing in chemical industry, pharmacy , food, light industry, petrochemical industry,
mining, metallurgy, packaging etc. ) converged on this big event to communicate.

2. Analysis of Exhibitors

The conclusions were as follows:
2.1 Objectives of participation

Exhibiting new technology & products 96% Assessing the market potential 89%
Corporate image promotion 97% Get new customers 92%
Seeking new business 88% Find agents/distributors/OEM 70%
Others 2.1%

2.2 Assessment of quantity of trade visitors
As good as expected 80% Unsatisfactory 20%

2.3 Assessm ent of quality of trade visitors
As good expected 86% Unsatisfactory 14.0%

2.4 Expected sales by virtue of the show
According to the feedbacks from exhibitors, the accumulative sales would reach over US$7.35 million generated

from this show.

2.5 Exhibitors’ overall assessment of the show
92.5% of the exhibitors held an attitude of approval for they were quite satisfied with the organizer’s efficient
work, considerate services and favorable arrangements to promote themselves.
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3. Analysis of Visitors

3.1 The proportion of mainland (China) visitors
The chart can roughly indicate the value degree of the
visitors. The local part takes a smaller proportion.

Generally speaking, the influence of a fair, in some extent, 48.5%
may grow with the increasing proportion of visitors who 51.5%
come from some other places.

M Visitors from Shanghai
M Visitors form other regions in China

3.2 The proportion of domestic & international visi tors

6.2%

93.8%

B Domestic visitors
M International visitors

3.3 Area distribution

North China

14%
Central China
7%

South China
3%

Other areas in China
2%

Overseas
East China 6%

68%

O East China B North China OCentral China
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3.4 The top 10 active cities

Hangzhou Kunshan
2% 2%

Changzhou
2%

Yixing
2%

Wuxi
4%

Shanghai
76% Zhengzhou
2%
Beijing
SuzhouNanjing

4% 2%
B Shanghai O Suzhou O Beijing OWuxi O Changzhou
B Hangzhou M Kunshan @ Yixing 0OZhengzhou M Nanjing
3.5 Province distribution (Domestic)
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3.7 Result of visitor's questionnaire

1. Business scope

www.ipbexpo.com
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2. Top 10 production ranges
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4. Extent of purchasing visitor is involved

1200

1000

800

600

400

200

O Decision-maker OBuyer M Presenter B Not involved

5. Main objectives of visiting
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